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INTRODUCTION

Werowapzeme

Ksiazka Jezyk angielski w fotografii jest przeznaczona dla oséb ksztatca-
cych sie na kierunku technik fotografii i multimedidéw. Moga z niej skorzy-
sta¢ réwniez inne osoby, ktére chcg lub powinny poszerzy¢ swojg wiedze
z zakresu jezyka angielskiego potrzebnego do efektywnej pracy i komu-
nikacji w branzy fotograficznej.

Ksigzka zostata napisana w przystepny sposdéb i zawiera zréznicowane
teksty oraz ¢wiczenia, tak aby odpowiedzie¢ na potrzeby oséb na réz-
nym poziomie zaawansowania umiejetnosci jezykowych. Wiekszos$¢ teks-
téw, a takze niektére ¢wiczenia, zostaty poprzedzone glosariuszem, czy-
li zestawieniem ttumaczenh wybranych stéw oraz zwrotéw, dzieki czemu
zrozumienie nawet fachowych opiséw bedzie o wiele tatwiejsze.

Rozumienie ze stuchu oraz wymowe mozna ¢wiczy¢ dzieki nagraniom
dostepnym na stronie . To, co
wyrdznia te pozycje, to fakt, iz nagrane zostaty réwniez teksty do czy-
tania. W nagraniach wzieli udziat lektorzy méwiacy z réznymi akcenta-
mi, dzieki czemu mozna oswoi¢ sie zwymowa charakterystyczng dla réz-
nych odmian jezyka angielskiego. Wszystkie teksty i ¢wiczenia, do kté-
rych dostepne sa nagrania, zostaty oznaczone ikonkg ptyty CD z odpo-
wiednim numerem. Transkrypcje do zadah na ¢wiczenie umiejetnosci
rozumienia ze stuchu zostaty umieszczone na kohcu ksigzki (Transcripts).

Ksigzka moze by¢ wykorzystywana zaréwno w klasie, na kursie, jak i do
samodzielnej nauki. Poszczegdlne zadania mozna rozwigzywac¢ samo-
dzielnie, w parach lub w wiekszej grupie. W wiekszosci przypadkéw
nauczyciel ma wyboér w tym zakresie (dlatego praca w parach zostata
wskazana za pomocg specjalnej ikonki jedynie w wybranych poleceniach).



Dodatkowym atutem tej ksigzki jest dodatek Polish up on your grammar!,
w ktérym w przystepny sposéb oméwiono podstawowe zagadnienia gra-
matyczne, a takze wybrane struktury na bardziej zaawansowanym pozio-
mie, ktérych znajomosé pomoze w poprawnym zrozumieniu niektérych
tekstéw i rozwigzywaniu ¢wiczen. Czes¢ z nich zawiera odwotania do
wybranych sekcji dodatku Polish up on your grammar!

Strona z materiatami dodatko-
wymi do ksigzki zawiera::

* nagrania w formacie mp3 - postucha¢ mozna zaréwno tekstéw do
zadan sprawdzajacych umiejetnos$¢ rozumienia ze stuchu, jak i tych
sprawdzajgcych rozumienie przeczytanej tresci,

e klucz do ¢wiczen,
» wskazéwki dla nauczyciela,

» dodatkowe materiaty z jezyka branzowego oraz ogdélnego
w formacie PDF (teksty i zadania).



UNIT

AT AN EVENT AGENCY

1. Match the job title to the correct picture.
Dopasuj nazwe zawodu do prawidtowego zdjecia.
A. photographer B. graphic designer C. make-up artist

D. hair stylist E. accountant F. videographer
R (i




AT AN EVENT AGENCY

2. Match the names of jobs in Polish with their English equivalents.
Dopasuj polskie nazwy zawodéw do ich angielskich odpowiednikéw.

1 ksiegowy a graphic designer
2 fotograf b hair stylist
3 grafik ¢ make-up artist
4 wizazysta d photographer
5 operator kamery wideo e accountant
6 stylista fryzur f  videographer
3. Listen to the recording and decide which job in exercise 2 1@

is being described.
Postuchaj nagrania i okresl, ktéry zawdd z ¢wiczenia 2. jest opisywany.

Speaker 1:

Speaker 2:

Speaker 3:

charity - dobroczynnos¢, dziatalnos¢ layout - ukfad, opracowanie graficzne
charytatywna poster - plakat

check sth out - sprawdzi¢ cos, wyprébowa¢  promote - promowacd

come up with sth - wymysli¢ co$ prospective - potencjalny, przyszty
cover - realizowac release - wypusci¢ na rynek
creative - tworczy retouch - retuszowac

develop - wywotywac review - przegladac, weryfikowac
footage - materiat filmowy shoot - sesja

freelancer - wolny strzelec tutorial - film instruktazowy



UNIT

ENGLISH FOR PHOTOGRAPHY

1@ 4. Listen to the recording again and decide whether the following

10

statements are true (T) or false (F).

Postuchaj ponownie nagrania i okresl, czy ponizsze stwierdzenia sg
prawdziwe (T) czy fatszywe (F).

1 Speaker 1 specialises in corporate and wedding photography.

2 Speaker 1 spends a lot of time in the office.

3 Speaker 2 has a YouTube channel with tutorials for professional
videographers.

4 Speaker 2 specialises in filming corporate events.
5 Speaker 3 doesn’t enjoy the job.

6 Speaker 3 uses images to communicate ideas.

Complete the sentences with the missing words and phrases.
Uzupetnij zdania brakujacymi stowami i wyrazeniami.

creative prospective specialise cut out
responsible come up with wedding spend

1 I'have a website that clients can visit to check out
my portfolio.

2 ldoalotof shoots and cover many company events.

301 a lot of time on the road.

4 | in corporate events.

5 Apart from filming, | am for reviewing footage, editing,

adding animations and special effects.

6 lusually low-quality scenes or anything that simply
doesn’t look good.

7 Every day you have to new ideas for your clients.

8 My job is all about communicating ideas through
and original images.




AT AN EVENT AGENCY

6. Who does the following things?
Kto wykonuje ponizsze czynnosci?

AA

takes pictures using cameras and other equipment,
retouches images,

* uses different camera effects,

develops photos,

has a portfolio with best work.

B A

* films videos, events, commercials, interviews,
* edits footage using editing software,

* adds special effects and animations,

* checks recording quality,

* develops storyboards.

CA

* develops design briefs, graphics and layouts,
* edits images/artwork,

* prepares sketches and designs,

» works with different types of media,

* selects colours, text style and layout.

7. Match the English words with their Polish equivalents.
Dopasuj angielskie stowa do ich polskich odpowiednikdéw.

1 retouch a film instruktazowy

2 tutorial b brief komunikacyjny

3 footage ¢ retuszowac

4 layout d uktad, opracowanie graficzne
5 storyboard e materiat filmowy

6 design brief I scenorys

11



UNIT

ENGLISH FOR PHOTOGRAPHY

12

8. Complete the sentences with the correct words from exercise 7.
Uzupetnij zdania odpowiednimi stowami z ¢wiczenia 7.

1

There are many tutorials on YouTube on how to edit images and
pictures in Photoshop.

Graphic designers often design for book or magazine covers,

product packaging or posters.

When a videographer edits , he or she cuts out low-quality
scenes and anything else that does not look good.

A is a series of drawings or images showing the planned
order of images.

A is a set of instructions about what a new product
should look like, what features it should have and how long it will take.

There are many online with useful tips for beginners.

9. Read the text and then answer the questions below.
Przeczytaj tekst i odpowiedz na ponizsze pytania.

1
2
3

What does the LUX Event agency do?
What kind of services do they offer?

Are all events organised by LUX the same?

GLOSSARY

aerial - lotniczy, z powietrza

media release - informacja prasowa

affordable - przystepny (w przystepnej multiple - liczny, wieloraki

cenie) on-site - dostepny na miejscu

a lasting impression - niezatarte wrazenie, photo booth - budka fotograficzna
trwate wrazenie promotional - promocyjny, reklamowy
audience - widownia, publicznos¢ quote - wycena

brand - marka, oznakowac range - zakres

custom - wykonany na zamdéwienie support - wsparcie

episode - odcinek



AT AN EVENT AGENCY

Batl X
Event
agency | *

We are a team of event photographers.
We provide event photography & videography services to
a wide range of corporate and individual clients.
We can help you leave a lasting impression on your
audience by not making them feel like they are in the middle
of filming a new e¢pizode of Big Brother. Whether it's a 1-day
event or a multi-day conference... we've got you covered!

e multiple photographers

* branded photo booths

* on-site printing

* aerial photography

* event videos

* music videos

* support for live events
Our team of experts will even help you with branding,
media releases and promotional materials.
Custom event, affordable price!

13



UNIT

ENGLISH FOR PHOTOGRAPHY

2@ 10. Listen to a conversation. Who is joining the LUX Event agency

14

12.

and why?
Postuchaj rozmowy. Kto i dlaczego dotacza do agencji eventowej LUX?

GLOSSARY

competitive - konkurencyjny
hire - wynaja¢, zatrudni¢
keep up with - dotrzymywac kroku, nadaza¢ (za kims/czyms)

The agency needs a because more and more clients
want from their corporate events and they need to
be

. Listen to the entire conversation and decide whether

the following statements are true (T) or false (F).

Postuchaj catej rozmowy i okresl, czy ponizsze stwierdzenia sg prawdziwe
(T) czy fatszywe (F).

1 The LUX Event agency has a new company website.

The agency has already hired a new videographer.

Joanna is the new photographer.

Adam is a graphic designer.

u A W N

Today is Joanna's first day at work.

Complete the sentences with the missing words.
Uzupetnij zdania brakujgcymi stowami.

introduce today pleased welcome nice catch

1 How areyou ?

2 to meet you, Joanna.

3 to meet you.

4 to the team.

5 1 you to the team and give you the grand tour.
6 I you later.




AT AN EVENT AGENCY

13. Translate the following sentences into English.
Przettumacz ponizsze zdania na jezyk angielski.

1 Mito cie poznad.

2 Tom jest grafikiem.

3 Jak sie dzisiaj masz?

4 Fotograf retuszuje zdjecia.

5 Grafik dobiera kolory i najlepszy uktad graficzny.

6 Operator kamery nagrywa i montuje filmy.

15



UNIT
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PHOTOGRAPHIC
EQUIPMENT

Take a look at the pictures below. What are the items in these
pictures used for?

Spodjrz na zdjecia ponizej. Do czego stuzg przedmioty widoczne na tych
zdjeciach?




PHOTOGRAPHIC EQUIPMENT

2. Read the text about a basic photographic studio set-up. Try to
answer the question in exercise 1 using the information from

the text.

Przeczytaj tekst o podstawowym sprzecie w studio fotograficznym.
Sprébuj odpowiedzie¢ na pytanie z ¢wiczenia 1. wykorzystujac informacje

z tekstu.

GLOSSARY

attach - przytaczy¢, przymocowac
available - dostepny

background - tto

continuous - ciggty

diffuse - rozprzestrzenia¢, rozpraszac
equipment - sprzet, wyposazenie
even - rowny

fabric - materiat

harsh - ostry, surowy

line - pokry¢, wyscietac

mount - zamocowac

octagonal - oSmiokatny, oSmioboczny
pole - drazek, rura

rectangular - prostokatny

reflect - odbija¢, odzwierciedla¢
reflective - odblaskowy

source - zrédto

stretch - rozciggad

stainless steel - stal nierdzewna
strobe - Swiatto btyskowe
(stroboskopowe)

support - utrzymywac, podpierac

tip over - przechyli¢

translucent - przepuszczajacy Swiatto,
potprzezroczysty

trigger - wyzwalac co$, uruchamia¢ cos$
tripod - statyw tréjnozny

weigh - wazy¢

17
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ENGLISH FOR PHOTOGRAPHY

BASIC STUDIO SET-UP

LIGHT STAND
Light stands are used for mounting lights, reflectors and
other equipment. Most stands are aluminium, stainless
steel or chrome plated. Stands should be made of thick
and strong material to support the lamp. The base of the
stand must be steady to ensure light stability.

STROBE
Strobes are used to produce flashes of light. Unlike con-
tinuous lighting, which stays on once it is switched on,
a strobe needs to be triggered each time to light a sub-
ject or scene.

REFLECTOR

A reflector reflects light from the main source of light
onto the subject. Reflectors are perfect for making harsh
shadows appear softer. A reflector consists of a reflective
fabric that is stretched over a frame. For photographers
specialising in portrait photography a smaller reflector
is recommended.

SOFTBOX

A softbox is a light modifier. It diffuses light making
it even and soft. Softboxes come in all sorts of different
shapes (rectangular, square, octagonal etc.) and siz-
es (large, medium, small). They are attached to a light
source on a light stand. On the inside, the box is lined
with a white or silver reflective fabric. The front of a soft-
box is translucent.

TRIPOD

A tripod keeps the camera steady. It should weigh at least
twice as much as the item that is going to be attached to
it so it doesn’t tip over.

BACKDROP

Backdrops are backgrounds that are available in many
different sizes, materials (e.g. cotton, paper, vinyl)
and colours. A backdrop is usually attached to a pole,
which is supported by stands.

[Adapted from: Studio Photography by John Child]




PHOTOGRAPHIC EQUIPMENT

3. Read the text again and answer the questions below.
Przeczytaj ponownie tekst i odpowiedz na ponizsze pytania.

1

oo U~ W N

What is the function of a light stand?

What are strobes?

What happens with shadows when a reflector is used?

How does a softbox work?

What do we have to remember about when buying a tripod?

What are backdrops?

4. Choose the correct answer.
Wybierz prawidtowg odpowiedz.

1

produces flashes of light.

a Astrobe
b Continuous light
A

diffuses light.

a reflector
b softbox

make harsh shadows appear softer.
a Reflectors
b Softboxes
A has a translucent panel.
a reflector
b softbox
A keeps the camera steady.
a stand
b tripod

Backdrops are usually

a stretched over a frame

b attached to a pole

19
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ENGLISH FOR PHOTOGRAPHY

5. Match the English words with their Polish equivalents.
Dopasuj angielskie stowa do ich polskich odpowiednikéw.

1
2
3
4
5
6

20

backdrop
tripod
strobe

light stan

transluce

continuous light

d
nt

o QL

- ® O 0O

przepuszczajacy swiatto, pétprzezroczysty
tto

Swiatto btyskowe

Swiatto ciagte

stojak / statyw oSwietleniowy

statyw tréjnozny

Listen to the conversation. Which backdrop does the caller want

to buy?

Postuchaj rozmowy. Ktére tto chce zakupi¢ rozméwca?

GLOSSARY

canvas - ptétno
customise - dostosowac do potrzeb klienta velvet - aksamit
durable - trwaty

maintain - utrzymywac
muslin - muslinowy

The caller wants to buy a

pattern - wzor
vinyl - PCW (tworzywo sztuczne)

wrinkle-free - bez zagniecen,
niemarszczacy sie

backdrop.

Listen to the conversation again and fill in the table.
Postuchaj ponownie rozmowy i uzupetnij tabelke.

Material | Cost Use Weight | Qualities

Muslin £ hand-painted
easy to
customised

Canvas £ hand-painted

easy to maintain (in general)
durable
non-




PHOTOGRAPHIC EQUIPMENT

8. Work in pairs. You want to open a photographic studio with “
a friend. Write a dialogue about the basic equipment you will
need to buy for your studio.

Praca w parach. Chcesz otworzy¢ studio fotograficzne ze znajomym.

Napiszcie dialog o podstawowym sprzecie, ktéry bedziecie musieli
zakupi¢ do swojego studia.

21



UNIT

CoLOURS AND SHAPES

1. Try to answer the questions below.
Sprébuj odpowiedzie¢ na ponizsze pytania.

1 How is colour produced?

2 What s visible light?

3 Why does a photographer have to understand colours?

6@ 2. Read the text and check your answers to the questions

22

in exercise 1.

Przeczytaj tekst i sprawdzZ swoje odpowiedzi do pytan z ¢wiczenia 1.

GLOSSARY

absence - brak, nieobecnos¢

capture the imagination - zawtadna¢
wyobraznig

depth - gtebia

detect - wykry¢, dostrzec

draw sb’s attention to sth - zwréci¢
czyja$ uwage na co$

evoke - wywotac, przywotac

focal - ogniskowy, centralny

hue - odcien

mood - klimat, nastrdj

pattern - wzér

prop - rekwizyt

shape - ksztatt

shot - ujecie

smart - bystry, sprytny

statement - oswiadczenie, stwierdzenie
visible spectrum - widmo Swiatta
widzialnego

wavelength - dtugos¢ fali



CoLouRs AND SHAPES

|_Visible light _l

The perfect picture is a balance of shapes, lines, patterns and colours. Un-
usual props, styling and lighting may set the mood and give images their in-
tensity, but it is the use of rich hues and intense colours that evokes emotions
and sends a powerful message.

Colour is produced when light shines on an object and is then reflected back
to the eye. Eyes need light to see shapes and colours. The human eye can
detect light which has a wavelength of 400-700 nanometres (nm). This light
is called “visible light” and it is part of the electromagnetic spectrum that
is visible to the human eye. Wavelengths are seen as different colours. Violet
has the shortest wavelength, while red the longest. When all colours of the vis-

ible spectrum are mixed, they make white light. Black, on the other hand,
is the absence of light.

VISIBLE AND INVISIBLE LIGHT

S VISIBLE o
X-RAYS S SPECTRUM 2 RADIO WAVES

Wavelength |_|||||||||_
(nm) 400 500 600 700

By understanding how light works, photographers can control colours and add
depth to their work. For example, choosing one colour as the dominant colour,
draws the viewer’s attention to that object. If there are too many dominat-
ing and intense colours in one shot, the viewer will not know what to look
at first. A smart use of colours and focal points can help the photographer
capture the imagination of their audience and make a powerful statement.

[Adapted from: Studio Photography by John Child; Langford’s Basic Photography by
| Michael Langford, Anna Fox & Richard Sawdon Smith] |

23
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