abstract 
Another reform of higher education in Poland provokes thinking on management models of institutions focusing on the humanistic management, which implies necessity to see particular human being, its choices, decisions and wills. Assuming that one of the management key success factor relies on creation of relations and its strengthening, including necessity of value definition to lead educational processes – one can nominate stakeholders concentrating on the organization economical value and competition factors determining activities on the market, as well as stakeholders which wended only to scientific considerations, research, focused on building society oriented on creativity and artistry work. One can see this division on its extreme, but in between there are mutually complementary relations that supplement these two different views. The author is trying to define process methodology to present management model for artistic higher-level education institution, simultaneously pointing out the requirement to reveal existing dichotomies in the organization. Analysing the fact of inability to present a recipe for one, universal model for the organization and management system, she identifies necessity to prepare institution for a consistent, systematic and multi aspectual process related to promotion and promulgation of the best practices simultaneously listening to the voice of education services recipients.
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